What We Know About this Meeting is Directly From the Meeting Announcement:
[bookmark: _GoBack]“The aim is to get feedback on how the program is working and how it can be improved.  A central focus of the research is experience with and alternatives to the Fresh Fruit Quality Option, but Agralytica is also charged with reviewing current production and marketing practices in New England and identifying other issues that growers face with the current apple program.  This is an opportunity for producers, insurance staff and agents alike to communicate concerns and possible improvements for consideration in the development of future apple crop insurance policy.”

Important points for RMA to know (Some Points to Consider for the Meeting)
True or false? The New England Market is built around a US Fancy or Better Apple.  Northeast growers spend top dollar for inputs to plant, prune, spray, pick, harvest and pack all to produce and market a Grade US Fancy or Better Apple.  Risk Protection must be based on US Fancy or better.
RMA needs to know your answer.  They need to know what the policy must include to protect the apples you grow.  They also need to know some of the nuts and bolts of how you produce and market your apples so that the policy can be worded to work in the Northeast.

What’s good about the policy? There are a lot of good things about this policy right now
The Fresh Fruit Quality Option -Apples not grading US Fancy or better are considered loss apples. 
Loss grading is done by the Insurance Provider. Producers are not responsible for quality grading of claim.
Losses are adjusted on a sliding scale from 20% to 65% where 65% is considered a complete loss
The Varietal Groupings Type has been good to allow for better Price Elections.

Current Policy Issues 
1. The Quality Option states that any Fresh Apple Production sold as Fancy will be considered bushels to count.   Currently losses are not being paid until the final disposition of the crop is known.    For some growers this can be well into the next year from harvest.  Claim indemnity payments come too late to cover expenses incurred in the crop harvest year.

2.  Price elections are well below actual market prices but premiums soar with higher price elections.

3.  How can Varietal groups need to be tailored to fit Northeast markets?  Currently varieties need to be added or rearranged within the varietal groupings to fit Northeast markets.  Can a system be set up to review this regularly?
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RMA Needs to Know How We Do Things. Other Parts of the Country Are
VERY DIFFERENT!

Here are some topics which may be discussed to Consider Regional Differences

Who are you?   Small, medium, large, family operation

How do you harvest? Pick your own? Family crew, hired labor, Is you labor specialized or do they work multiple jobs around the operation, paid by hour? How are your apples tracked from tree to market ready? Harvest bins, cleaned, sorted, packed or Pick Your Own.

How do you market?   CSA, Pick Your Own, Retail Farm Stand, Farmers Markets, Wholesale (to Restaurants, to other Farm Stands, to Local Schools, to Local Grocery Stores).

What Standards(grades ) is the crop grown to?  What grade/ condition does your crop have to be in to sell in your market?   Are there certified graders?  How is that quality maintained?  

What happens to your Damaged Fruit or Surplus Fruit( in a good year)? Cider, pies, etc?   In a loss year or surplus year, even lower grade damaged apples or surplus apples were grown with the intention to sell Fresh Fancy Grade.  No one is intending to grow a Processing Grade Apple.

How do you track your crop(records)
       Harvest Production records– daily harvest records? by bins, loads? Pick your own?
       Sales records-What Percentage do you have of ?? 
Cash Register Receipts______       Daily Farm Stand or Farm Market Ledgers______     Wholesale Invoices______
Pick Your Own-scale or bag records______     Community Supported Agriculture (CSA)______
How do you track apples in your CSA______?
**Please Consider Attending One of these Meetings to give your Input**
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